
of retail winners say
Pricing is their Top Customer 
Value Proposition

Pricing Matters

Yet, any pricing strategy comes with challenges.

Top external pricing challenges

54%

64%

increased competitor
pricing aggressiveness

40%

 changing consumer
price sensitivities

34%

 consumer demand
for personalized prices

So retail winners leverage these capabilities...

AI culture and practices

predictive analytics

intelligent automation

plan to
by the

end of 2021.

To achieve their pricing goals.
Why Retail Winners Use Analytics and Price Optimization

to improve
overall margins

to create better
value proposition

to provide more localized /
personalized offerings

52% 46% 50%

72%

40%

62%

Don’t get left behind.

have already
implemented

AI lifecycle pricing
solutions

34%
of retail
winners

58%
of retail
winners

&
That’s 92% of
retail winners
in the market.


